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REACH WASHINGTON’S PHYSICIANS BY ADVERTISING WITH THE WSMA!
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Advertising with the WSMA is an effective way to reach Washington physicians and physician assistants via the
largest and most trusted medical association in the state. But that's not all—you'll reach and influence health
care decision-makers and more with your brand and message. And as a WSMA advertiser, your organization
demonstrates its commitment to, and connection with, the Washington state medical community.

ADVERTISING OPPORTUNITIES
Four options; rates and specifications follow.

WSMA REPORTS ADVOCACY REPORT + WSMA WSMA
MAGAZINE MEMBERSHIP MEMO WEBSITE CAREER CENTER
PRINT DIGITAL DIGITAL ONLINE
Nationally recognized Advocacy insights WSMA'’s Job postings
publication 2x monthly website, for job seekers
of the WSMA +insider industry news wsma.org and employers,
1x monthly jobs.wsma.org
e-newsletters
Bimonthly Three times monthly Always on Always on

(1%, 2" & 3™ Fridays)




WSMA Reports

PRINT AD IN WSMA REPORTS
Flagship publication of WSMA, 24+ page magazine, published six times a year, mailed to approximately 9k members plus

digitally mailed to approx. 3k. NOTE: Prices are per insertion per issue.
Also, all rates net. Agencies placing advertising should add their commission when billing their client, the advertiser.

1x 3x 6Xx
Premium placement: $2,065 $1,870 $1,790
inside front cover/back cover
Full page $1,760 $1,595 $1,515
2 page $1,155 $1,075 $990

Specifications

File type: PDF; fonts & images embedded. High resolution images (300 dpi).

Specs: wi ) 11D TC
e Full-page: 8.5" wide by 11" high plus .125 on all sides for bleed. R I‘I () I{ I S
e Backcover: 8.5" wide by 9" high plus .125 on three sides e

(left, right, bottom) for bleed.

e 1/2H:7" wide by 4-5/8" high (no bleed)

Deadlines
e Jan/Feb: Ad commitments due Oct. 28; payment & art due Nov. 15.
e Mar/Ap: Ad commitments due Dec. 28; payment & art due Jan. 15.
e May/June: Ad commitments due Feb. 28; payment & art due March 15.
e July/Aug: Ad commitments due April 28; payment & art due May 15.
e Sept/Oct: Ad commitments due June 28; payment & art due July 15.
e Nov/Dec: Ad commitments due Aug 28; payment & art due Sept 15.

Example ads
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Advocacy Report + Membership Memo

MW s ition =V o okl MY v eieiiEseiation
Advocacy Report 38507 Membership Memo

DIGITAL BANNER AD IN ADVOCACY REPORT + MEMBERSHIP MEMO E-NEWSLETTERS
Advocacy Report is emailed twice monthly (1st and 3rd Fridays) + Membership Memo is emailed once monthly (2™
Friday). Features advocacy insights, insider industry news and commentary on issues relevant to WA physicians.
Emailed to 9k+ members, other medical association influencers, leaders and stakeholders.
NOTE: Your ad runs 3x a month for the rates shown. Prices are per month. Rates are net.
1 month 3 months 6 months 12 months

$740 per month $660 per month $615 per month $575 per month
Specifications
o File type: JPG or PNG preferred. No Flash or SVG files.
e Resolution: 72 dpi; file size limitis 700 KB
e Size: 600 px wide x 77px high.
e Link: URL to which your ad will link must accompany your digital ad.
e Filename: Include the advertiser’s name.
e Payment: Payment must be received prior to publication of the ad.
e Deadline: Digital ad and monthly payments are due prior to desired publication date.

We stake our reputation PHYSICIANS
on protecting yours. INSURANCE

Example Advocacy Report + Membership Memo ad banners within e-news:
'Doctors Struggle to Afford Medicaid Patients.

Keeping Puget Sound healthier
for 100 years and counting - Optum
How Can Washington Solve the Problem?'

S upport Timely story and another medical group closure underscore issue

M d o With that headline framing the issue, in a well-reported story on July 1, the Washington
e lcare Observer drew attention to the challenges patients are facing due to low Medicaid
S bt b 'l » payments. Be sure to read the full story, which features insights from WSMA specialist
ustalna l lty physician members.
. On the heels of that story, the WSMA has learned that, after 50 years in business,
v Protect patient access Cascade Orthopaedics will be closing its doors at the end of July. The struggle of
v Protect physician practices medical groups in our state is real, and our state legislators need to hear from you,
mnwmﬁ?éﬁ frequently and regularly, until a solutionis in place. Please continue to reach out to your

local legislators and vocalize the need to increase Medicaid reimbursements for all

physician specialties. Remind them that medical group closures do not just harm access

More Medicare Physician Payment Cuts to care for Medicaid patients, but all patients in the community. We have resources and

data ready for your use on our Medicaid webpage. If you have a presence on social
Announced :

media, we have ready-made content and artwork for your use to help support
Proposed 2025 schedule includes a 2.8% cut increasing Medicaid reimbursements. Download our June-July social media toolkit for

Medicaid messaging and graphics.

This week, the Centers for Medicare & Medicaid Services released the proposed rule
for the 2025 Medicare physician payment schedule. The American Medical
Association has provided the following takeaways: The 2025 Medicare conversion
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https://wsma.informz.net/z/cjUucD9taT0xMTU0ODcwNyZwPTEmdT0xMDg4MzY2MjQ3JmxpPTEwOTM1NjE3MA/index.html

WSMA Website

m Washington State
Association Membership Education Advocacy Resources Events Foundation About Us

2024
WSMA Annual Meeting

Registration is now open for the 2024 Annual Meeting of the
WSMA House of Delegates, Sept. 28-29 at the Historic
Davenport in Spokane. WSMA members register free.

DIGITAL BANNER AD ON WSMA.ORG
The official WSMA website (wsma.org) delivers a high-quality customer base and receives 100k visits per year.
NOTE: Prices are per month. Rates are net.
1 month 3 months 6 months 12 months
$1,045 $855 $660 $575
Specifications
e File type: GIF, JPG or PNG (no Flash or SVG files, please)
e Resolution: 72 dpi; file size limitis 700 KB
e Size: 250 px wide x 250 px high (note that this size will be optimized across all devices)
e Link: URL to which your ad will link must accompany your digital ad.
e Filename: Include the advertiser’s name.
e Payment: Payment must be received prior to publication of the ad.
e Deadline: Digital ad and monthly payments are due prior to desired publication date.

Example: Website digital ad

m Washington State
Association

Advance Directives Call for free
A psychiatry
consults about
your adult
patients.
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WSMA Career Center

wsw Washington State ) '
Medical Association Membership  Education Advocacy Resources Events News & Publications About Us

Physician Driven, Patient Focused

Home Search Directory Contact Us Career Resources Pricing Register ~ & Sign In Post a Job

JOB POSTINGS ON WSMA’S CAREER CENTER AT JOBS.WSMA.ORG

We know finding qualified candidates—especially in health care today—isn’t easy. That’s why we created this job
site. As the largest physician professional association in the state, this site will help you source quality physician
and physician assistant candidates on an industry-specific site.

It’s easy to post your job openings! Simply visit jobs.wsma.org/employer-offers and place your open
positions in minutes using the online portal for employers!

Premi Ennanced Bazic
Are You An Employer? um nhanc 21

P a Jobt $479 $349 $249
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